3D DESIGN

Selected interiors and experience design projects

Neil Avern, Loop Creative



LANDOR & FITCH Lighting the Experience o
(WANNA PITCH)

Hong Kong, CHINA

Type: Concept/Vision

Role: Senior 3D & Concept Designer (freelance)

Description: A pitch created with Landor &
Fitch for a new EV brand in China. Working
remotely as lead concept designer with their
HK team, this pitch was created over an
intensive 2 week period. The detailed brief
was for a 225m? experience store plus indoor
and outdoor pop-up spaces. The main store
was designed around a series of interactive
touchpoints and unique hands-on customer
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By marshalling the space with the flexible mesh curtain we can control the flow and legibility of the space, as
people are funnelled through the space to allow for different peak moments throughout their journey

Diffused reflections
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Touchpoint Ideas

THE EXPERIENCE
ARRIVAL

Enter

ee

CURIOSITY PIQUED

The inquisitive customer
walks past the Wanna
store and seeing the
‘moving light whee at the
centre of the space and the
memory bank display wall,
s intrigued to enter.

Introduction
& Welcome

ce

RECEPTION

The customer is greeted by
the sales executive at one
of the two concierge points.

They initiate a discussion
about the guests interests
and find out if they want to
20 0n the Wanna journey....
The Wanna journey starts

at the interactive screen.

Start Your
Journey

o0

INTERACTIVE
SCREENS

Where would your ideal
Journey take you? Create a
unique journey for you,
your family, your friends,
your favourite people. Are
you taking the car out
for work, adventure, play?

Choose your Wanna car
template.

Create your Avatar: Add
your name, age, etc. and
from a series of multiple-
choice options you can
choose your journey. Take
friends, your dog, your
neighbour etc.

The Wanna Car

oo

UP CLOSE AND
PERSONAL

Now you've chosen your
desired journey, take a
look at the car that will

take you there. This is an

opportunity to see the car
in the flesh and appreciate
the finishing and
materiality of the finished
product.

View the info panel to scan
for more information or
askyour sales executive

any detail questions

Configuration

eCe

SPIN THE
MATERIAL WHEEL

Now Choose what your car
will look and feel like, add
colour and style to your
journey.

Spin the wheel and select
from a series of
external paint finishes and
interior fabrics. Each
material has a sensor, so
when selected and added
on the screen the image of
your selected car takes on
the colour and tone of that
material, giving you a
unique insight into how
your Wanna car will look.

These will be added to
your Wanna car journey.

Virtual Test
Drive

eCe

Step
06

GET ONBOARD

Now try out your trip for
real in the seating buck,
your selected location for
the journey is uploaded
already, including your car
finishes and paint colour
etc.

On the visual display, your
drive takes you to your
chosen destination and

you can pick up the people

you included on your
journey!

Memory Wall

eCe

MEMORYSCAPE

Once the virtual car
journey is complete the
images are uploaded to

the memory wall where it
is displayed in it's own
memory brick for a period
of time. This memory brick
contains all the unique
info of your avatar and
personal choices made
throughout the Wanna
experience showroom and
when all the experiences
are viewed together it
creates a dynamic
visual memoryscape.

The trip can also be shared
to social media and can be
taken away by the
customer.

CURIOSITY PIQUED

The inquisitive customer walks past the
Wanna store and seeing the moving light
wheel at the centre of the space and the
memory bank display wall, is intrigued to

enter.

THE EXPERIENCE - INTERACT

When a guest walk close to the screen, the
water dropping will pause and water will
go antigravity.

Logo mark glow to brand colour with a

welcome message.

Create
your

Journey

w

Choose
your companion

PHYSICAL

® Huvan
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3/33



N

\\Vﬂ&iﬁ!!hlﬁ!!sssm‘n““‘““ =

STEP
04

SPIN THE MATERIAL WHEEL

J e —— SPIN THE MATERIAL WHEEL
Now Choose what your car will :
look and feel like, add colour and SO i i
style to your journey.

— Now Choose what your car will
e - — ( look and feel like, add colour and
| " = - il A at! style to your journey.

Spin the wheel and select from a = i — - . G ! i ] : Spin the wheel and select from a
series of external paint finishes e i — - _ ’ : ! ! w11y i g ! series of external paint finishes
and interior fabrics. Place onto the i s . i t i B ‘ It A 18 . and interior fabrics. Place onto the
RFID sensor to customize your own PR ik g : y K | B S i 1Y P | & RFID sensor to customize your own
Wanna car, it will live demo the SPH PN BRI N (6 S TRy : <] § 1 ‘ ‘ Wanna car, it will live demo the
changes onto the digital material ] i ‘ . 2 changes onto the digital material
pole. (1 ‘ ! ’ pole.

AR INTERIOR VIEW

Once the virtual car journey is
complete the images are uploaded
to the memory wall where it is
displayed in it's own memory brick
for a period of time. This memory
brick contains all the unique info of
your avatar and personal choices

Hm
“ 4 g fid ‘ ! !,! ‘
made throughout the Wanna % ’ ] | ]
experience showroom and when ¢ 5 ¢ \ !
4 1

Sand blasted aluminiurm - Wall Finish

all the experiences are viewed
together it creates a dynamic
visual memoryscape.

‘Warm Dak Venees - Feature sereen [ furniture

The trip can also be shared to
social media and can be taken
away by the customer.

- el
Terazzo flooring i Accent colours - Furniture & Drapes
Flooring

Purry Leather - Internal panels




Spatial Organisation
LEVEL T

At level 1 the building is defined by an immersive experience
called ‘The Street’. Along this route the visitor will soak up the
culture, spirit and values of St.Petersburg and FC Zenit. This
experience is delivered through design elements derived from
the beacons scattered across the city and along the route to
the stadium. This zone is designed to be refreshed regularly.
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The street is good for football fans and non

football fans alike, giving the visitor a light

touch overview of club and city points of

interest. The space is a mix of footballing

and cultural elements that uses interactive Can you run quicker
digital exhibits to tell the FC Zenit story. than Yuri Zhirkoy?

It could be a kinetic digital wall to test your
speed against Zenit's fastest player, a VR
experience to walk through artworks
created in St. Petersburg or an audio
experience listening to famous fans telling
their Zenit story.

o Walk amongst
Russian history
and heritage

. Have a conversation
with May’s player of
the month: Artern
Dzyuba

R&jftop _

E During a home game the stadium and rooftop can come alive

with the pe’nt up energy stored through the last weer or two.

J

L be showcased on :

The beacons can enable:

-Micro Conversations

The public, through the use of smartphone
technology, can have 1 to 1 personal
conversations with the club and players,
creating an intimate bond.

-Macro Conversations

Text the stadium directly and support your
team when you are not even at the game.
The following slide describes in more detail
how this could be possible.
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FC ZENIT
MUSEUM

St. Petersburg, RUSSIA

Type: Concept/Vision

Role: Senior 3D & Concept Designer
(freelance)

Description: In collaboration with a
leading UK sports museum design firm,
Loop worked as lead 3D designer on a
pitch for FC Zenit in St.Petersburg. The
pre-pitch selection presentation created
an over-arching vision for a Zenit
experience that will make the stadium
an inclusive and exciting part of the
city's tourism offer.
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Zonal Plans

SHANDONG
Current Experience Sequence s C I E N C E

Shandong, CHINA

Total: 40 Experiences / Exhibits

Type: Concept/Vision

Role: Senior 3D & Concept Designer
Pg 4
: Description: A pitch for a 200sgm. kids zone
Non - linear planning Potential Icon experiences UI’]deI’ the tltle ’You & Nature' The Space was
one of five to engage 2-7 yr olds with the
wider world and their environment. Within our
zone, there are in turn 5 icon exhibits that aim
to teach kids about key themes of nature in a
soft, role play based approach. A collaboration
with MET Studio and Barker Langham.

(Numbering refers back to Exhibit List)




VIDAL SASSOON
ACADEMY

Shanghai, CHINA

Type: Commercial Academy, Office
Role: Lead designer.

Description: To consolidate their existing
premises in Shanghai and to revitalize a
rundown urban area, Vidal Sassoon relocated
to a disused watch factory in Xing Gardens.
Designed with a raw, industrial aesthetic,

the 2000m? space uses a limited palette of
materials and finely engineered, high quality
components.

Created at: KplusK Associates
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CHUN SHEN DEVELOPMENT

Shanghai, CHINA

Type: Showrooms, Exhibition, Commercial Work/Live, Public space
Role: Lead designer, coordination of M&E/structural design with LDI.

Description: A large multi-use site consisting of a sales office and 3 towers:
residential, live/work and office. We developed an overarching concept for
each building and design implementation for the public areas, sales office
and a selection of double height units. The following pages (pg7-12) show the
series of spaces designed for notional characters.

Created at: KplusK Associates
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Shenzhen, CHINA . r '-_-_. e ._._::;;;;2

Type: Commercial Office

Role: Lead designer, coordination of
M&E design, on site coordination.

_ = | v d/
MORNINGSTAR | -
14 I -

1

Description: Morningstar Shenzhen
relocated to the CBD in Futian to
consolidate a number of separate
offices into a central location. The
8,000m? office is spread over 7 floors
and consists of 6 open plan working
floors with breakout facilities and
meeting rooms above and below a
centralised common floor.

Completed: 2012

Created at: HASSELL
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SAlI KUNG HOTEL SaiKung, HONG KONG

Type: Hotel Description: A 270 key resort hotel located in a popular tourist destination in Hong Kong. Encompassing a 27,000m? site the hotel will

offer conference and events spaces, business centres, public areas, gyms, swimming pools and dining areas. Our winning entry focused on
Role: Lead designer the idea of patterns and textures in nature: bringing the concept of ‘above, within, below’ the sea to each level of the hotel.

Created at: KplusK Associates




LR

ul










Q‘ SO . AX
0 =) M




CHANCERY
PLACE

Manchester, UK

Type: Commercial base build
office

Role: Lead designer,
coordination of M&E design,
on-site coordination.

Description: Chancery Place
is a Grade A office building
in the middle of Manchester
City centre. The site is located
within the Upper King Street
conservation area and is in
the core of the commercial
district. The building consists
of 14 floors of high quality
office space with views in all
directions.

| led the interior design delivery
of this development from
concept design through to
completion. Duties included:
preparation of the interiors
concept document (Visuals,
plans, research, materials etc.),
initial client presentations,
working detail drawings and
on-site contractor coordination.

Created at: HKR Architects
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THE HARI HOTEL Wanchai, HONG KONG

Type: Hotel Description: A new hotel concept in the heart of Hong Kong with 210 keys. The Hari brand is discerning, elegant and fashionable. With Created at: KplusK Associates
its flagship hotel in Belgravia London, this new Wanchai hotel marks it's first foray into the Asia market. Built for city travellers, the tower
Role: Lead designer contains 3 meeting rooms, 2 restaurants and 2 bars. We were engaged to provide concept and schematic design.
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AVIC

Shenzhen, CHINA

Type: Commercial base
build office

Role: Lead designer, design
coordination with LDI.

Description: Avic is a
Chinese aerospace and
defense conglomerate. A
series of public lobby spaces
and corridors were designed
around the concept of ‘the
golden age of travel'.

Created at: HASSELL
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MORNINGSTAR

Central, HONG KONG

Type: Commercial office
Role: Lead designer, site coordination

A small 500m? office fit-out for
Morningstar HK designed with the same
principles of the Shenzhen scheme: a
palette of bold and homogeneous hues co-
existing against a palette of light greys.

Created at: HASSELL




ENEZE

MEIZU

Zhuhai, CHINA

Type: Office & Showroom
Role: Lead designer

Description: Meizu
designs and manufacturers
smartphones. We provided
a schematic design for their
offices, meeting spaces and
a showroom at their HQ in
Zhuhai. Their request was
for a bright, cutting edge
and minimal environment.

Created at: HASSELL







OTHER NOTABLE PROJECTS

Man City Experience, ABU DHABI
Science Centre exhibition
LOQOP Creative

Sunning HQ, Nanjing, CHINA
Client areas & Chairmans suite
HASSELL
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101 Princess Street, Manchester, UK China Overseas, Zhuhai, CHINA Kexing Science Park, Shenzhen, CHINA
Refurbishment Office base build Base build

HKR Architects HASSELL HASSELL
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Irwin Mitchell, Sheffield, UK Avic, Chengdu, CHINA LVGEM, Shenzhen, CHINA
Office fit out Office base build & Showroom Office fit out
Davies Design Group HASSELL HASSELL

Hibernian Insurance, Dublin, IRELAND
Office & Client areas
HKR Architects

John Dalton Tower, Manchester, UK
Student laboratories common areas
Fairhursts Design Group
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